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INTRODUCTION

The labor market is a primary source of economic activity and
economic capital in modern society. Women and men operate differently
in the labor market and business, their choices and challenges varying
due to economic, social, cultural, and political circumstances that shape
the overall opportunities to realize their professional potential and earn
income (DeMartino, 2003; Adom, 2020; OECD, 2023). Women’s professional
career challenges can be associated with cultural traditions, societal and
community attitudes towards women’s work, social, cultural, and economic
capital, political and legal restrictions, motherhood, and family dilemmas,
as well as the woman’'s perception of identity (Rozell, 2010; Suarez-
Ortega, 2016; Tomos, 2020; Adom, 2020). Despite their potential, women
“drop out” of the labor market after the birth of children due to obstacles
related to family obligations, and it is more difficult for them to work in
traditionally male-dominated fields, making it challenging to remain
competitive in the labor market throughout their working lives (Molina,
2020; Hentrich, 2022). Employment-related differences between women
and men persist in entrepreneurship, with women more likely to establish
companies related to service, care, and trade, which are less profitable
compared to the construction, finance, and information communications
and digital technologies (ICT) sectors, which are dominated by men
(Lietuvos oficialiosios statistikos portalas, 2023). Previous research on
female entrepreneurship highlights that the women created enterprises
are more stable, they last longer than “male” enterprises, and due to the
social elements that women often implement in their companies, women are
considered developers of social change, and their businesses are regarded
as industries of the future (Adema, 2014, Audretch, 2020; Cardella, 2020).

The novelty, relevance, and problem of the thesis. Entrepreneurship
is primarily associated with new technologies, the development of

digital solutions, and innovations, which are evident in information
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communications and technology (ICT) companies, though innovations
spread across all sectors, where the right conditions arise (OECD, 2018;
Audretsch, 2020). Innovation can be considered as “the process of
responding to societal and economic needs with new ideas and creating
new products, services or business and organizational models that are
successfully introduced into existing markets or can create new markets”
(Lithuanian Innovation Strategy 2010-2020, 2010: 1). One of the most
essential characteristics of market participants in the modern economy has
become the ability to be competitive, respond to changes, act meaningfully,
create added value in a specific area - to be an entrepreneur (Gartner, 1990;
Audretsch, 2007; Angel, 2018; OECD, 2023). Summarizing the authors’
insights on entrepreneurship, this phenomenon relates to various areas of
life and could be found in multiple sectors - business, science, and culture-
where there are prerequisites for its emergence, the most important of
which is human capital (Schumpeter, 1934; Gartner, 1990; Stevenson,
1995; Venkataraman, 2000; Knight, 1982; Steyaert, 2008; Morrison, 2006;
Ruef, 2015; Fillis, 2010). In sociology, it is associated with cognitive capital,
knowledge, skills, abilities, and cultural capital: this is the education and
experience that is acquired, as well as values, manners, and behavioral
characteristics (Bourdieu, 1986; Grenfell, 2019; Huang, 2019; Stahl, 2022).
In Lithuania, in the business environment, in the context of commercial
activity development, and as a translation of the term entrepreneurship, the
concept of verslininkysté is often used, which is more associated with the
nature of the activity and the method of generating income (Lydeka, 1996;
Stripeikis, 2008; Strazdas 2014; Tuncikiené, 2018). However, the concept of
antreprenerysté is more often used in the context of enterprise and innovation
(Schumpeter, 1934 [2017]; Zvinklys, 2006; Drucker, 2011; Novelskaite, 2017),
creative enterprise (Strazdas, 2014; Zidonis, 2008). In the context of business
and science, antreprenerysté is associated with a certain mindset, the ability
to see new opportunities (Shane, 2003; Drucker, 2011; Simpeh, 2011; Norkus,
2014; Lounsbury, 2019; Rentschler, 2023). Both terms are often translated
into English as entrepreneurship; however, it is necessary to distinguish these
concepts and define their characteristics.

Entrepreneurship is one of the essential factors for economic growth
and solving social problems. Active participation of women in the business
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market affects not only economic and social targets by creating more
new jobs and implementing social and environmental solutions in their
enterprises but also reduces the financial risks of their families (Sarfaraz,
2014; Picciaia, 2017; Ughetto, 2019; Ilie, 2021; Dewitt, 2023). Obstacles to
women’s participation in the business sector arise from economic factors,
resulting in unequal income from business and limited investment in
women’s businesses; political factors, resulting in a lack of strategic
measures to ensure gender equality in the business sector; social factors,
insufficiently ensuring women’s opportunities to be active participants
in the business market; and cultural factors, which reflect the attitude of
society and individuals towards women entrepreneurs. These factors
create disadvantages in the business market for women facing higher
demands and greater challenges, outperforming male entrepreneurs to be
recognized (Sarfaraz, 2014; Adom, 2020; Cardella, 2021; Ilie, 2021; Goldin,
2022). Prejudice due to gender stereotypes has a significant impact on
the values and cultural attitudes of future entrepreneurs, and they also
strongly affect the decisions, self-confidence, and motivation of women
themselves to create a business (Peterson, 2013; Rembulan, 2016; Soomro,
2018; Molina, 2020). This is most visible in the distribution of funding, as
less capital is invested in women, especially in areas dominated by men.
(EC, 2018; de Bruin, 2022). Investments in women in strategically important
areas, such as communications and information technology, account for
less than 6 percent of all business investments in European Union countries
(Female Foundry, 2024). The decline in investment in women’s businesses is
influenced by the unequal representation of women and men on the boards
of business support companies, business angel networks, and venture capital
groups, with only 15 percent of investors and business angels in Europe on
average being women (in Lithuania — 17 percent) (de Bruin, 2022; GEI 2023).
Unsecured equality between women and men in strategically essential
sectors makes it difficult for women to participate in the business market
(Ahl, 2006; Brush, 2012; GEIL, 2023). Women also experience difficulties
connecting to business networks, which limits access to relevant business
information. (EC, 2018; Ughetto, 2019).

Entrepreneurship affects all areas of life, touching personal and family
life, especially that of women, because after the birth of a child, motherhood
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becomes an integral part of life, and decisions made when raising children
are associated with the well-being of the family and professional choices
and priorities (Matera, 2015; OECD, 2019, 2021, 2023). Women who choose
innovative, dynamic, time-and-effort-intensive enterprises often have a
more significant dilemma than just family or work, as their motivations
differ from those of women conducting regular commercial activities. The
main motivations for entrepreneurship, based on previous research, are
to contribute to changes in society, solve socio-economic problems, make
technological breakthroughs, and commercialize scientific inventions.

Scientific relevance of the work. Due to its connection with commerce,
economics, and business management, women’s entrepreneurship is mainly
studied using economic and management theories and research models.
This provides knowledge about the functioning of women’s enterprises
as economic entities, their competitiveness, financial capacity, and
differences from male-run companies. This work draws on a sociological
perspective, bringing to bear an understanding of the social context of
women’s entrepreneurship, the social field, and women’s interactions with
other actors. This helps to understand the causal relationship between
the social environment, women’s experiences, and decisions to create an
entrepreneurial business.

Practical relevance of the work. This study provides insights into when,
under what circumstances, why, and how women engage in entrepreneurial
activity. The period when women start a business at the macro level
illustrates the impact of market dynamics, political decisions, and the legal
environment on women’s decisions to start a business. At the micro level, it
helps to understand how motherhood and family dynamics influence and
shape women’s involvement in business creation and development. The
motives driving women to start a business are linked in this study to diverse
female experiences and individual professional aspirations, and the study
highlights the significance of the social environment in women’s decisions
and preparedness to embark on entrepreneurship. The developed typology
of women provides knowledge about the differences among female



entrepreneurs and the factors that determine these differences, helping to
understand the various contexts in which women pursue careers.

Previous research on the subject. Entrepreneurship research became
popular in the context of technological progress in the 20th century as new
business phenomena emerged and established themselves in the market.
One of the first researchers was an economist, J. A. Schumpeter (1934),
who clearly defined entrepreneurship and linked it to innovation, the
ability to adapt to business changes, and to discover new ways to apply
scientific discoveries (Schumpeter, 1934). The first isolated studies of female
entrepreneurship appeared in the 1970s. Still, their number grew slowly
until the 2000s, when the topics of women’s employment and economic
empowerment became relevant and famous both in the labor market and
in the business sector (Ahl, 2006; Rona-Tas, 2005; Ruef, 2007, 2015; Foss,
2017; Yadav, 2016; Cardella, 2020, Pogessi, 2019). In Lithuania and other
European countries, insufficient attention is paid to female entrepreneurs in
the academic field (Brush, 2006; Foss, 2017; Lerner, 2012; Guscinskiené, 2009;
Humbert, 2009; Lingappa, 2023). In Lithuania, research on women’s career
choices in business has focused mainly on women's participation and activity
in the labor market. Also, it examines the family and work environment as
opportunities to reconcile and find a suitable form of employment to balance
family obligations with a professional career, which was analyzed by
Reingardé (2006, 2009), Tereskinas (2009), Cinikiené (2011), Griguzauskaité
(2019), Maslauskaite, (2008) and others. The insufficient knowledge about
the conditions that lead women to start entrepreneurial activity, the
social environment and family influence on women’s decisions, and the
formations of women entrepreneurs’ cultural, economic, and social capital
imply the need to study the phenomenon of women’s entrepreneurship.
It is also essential to identify the social, economic, political, and cultural
factors significant for the formation and development of the phenomenon.
Therefore, the central question of the thesis is the following: under what
socioeconomic conditions do women engage in entrepreneurial business,
and what life and professional trajectories encourage women to engage in
entrepreneurial business?



Scientific problem. Women’s entrepreneurship is perceived as one
of the elements of socio-economic progress. Therefore, research in this
area is relevant and encouraged, but there is a lack of knowledge about
the sociocultural factors determining the phenomenon of women'’s
entrepreneurship, the motives for choosing a business field and business
model when starting a business, and the circumstances determining the start
of women’'s entrepreneurial companies. So far, there have been attempts to
study women’s motives for changing the way they earn income, but it is not
clear how business market conditions and women’s own experiences affect
the motives for starting a business, what role family, social environment,
and women'’s social, cultural, and economic capital play. There is also a
need for more clarity about how women act at different stages of life when
starting a business, which stage is favorable for creating a business, and
whether it is favorable for all women.

Practical problem. The strategic documents of the European Union and
Lithuania emphasize the need to create favorable conditions for women
to start a business, as this has a positive impact on women’s employment,
the country’s social policy, helps to achieve economic gender balance, and
supplements the business market with social elements, contributing to the
solution of social, ecological, health and other vital problems. Most strategic
documents are based on quantitative research results and periodic data
collected at the national, regional, and global levels. Therefore, they focus
on the most visible problems, such as lack of funding, low representation of
women in information and communications, digital technology businesses,
and on the boards of financing institutions, and also highlight the problem
of reconciling women’s career and family as an obstacle to women’s
professional careers. There is a lack of qualitative research on women’s
entrepreneurship, which would help supplement strategic directions with
missing elements and allow for assessing the impact of political measures
on the target group at the individual level.

The subject of the scientific paper is women’s individual trajectories
and socio-cultural factors determining entrepreneurship in Lithuania.
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The purpose of this dissertation is to determine the connection between
the individual experiences and cultural, social, and economic capital of
women entrepreneurs with women’s professional choices and decisions
to create an entrepreneurial business, assessing the social, cultural, and
political factors that determine women’s opportunities to operate in the
field of entrepreneurship in Lithuania.

The dissertation sets the following tasks to achieve the goal and analyze
the problem:

1. conceptualize the concept of motery antreprenerysté (women’s
entrepreneurship), revealing the differences from motery verslumas
(women'’s business activity), verslininkysté (business action) and other
concepts related to women'’s participation in business;

2. examine the institutional aspects of the social field of women’s
entrepreneurship and the factors determining women’s power
positions within it;

3. identify social, cultural, and political factors that determine women’s
performance in the field of entrepreneurship to identify how
they affect women’s professional choices and decisions regarding
entrepreneurial activity;

4. determine how female entrepreneurs use their social, cultural, and
economic capital in the path of entrepreneurial activity and what the
role of the family is in these processes.

The statements defended in the thesis:

1. The cultural, social, and economic capital available to women
determines their positions of power and opportunities in the field of
entrepreneurship.

2. Women’schoicesregarding entrepreneurial business areimplemented
based on women’s life and professional trajectories, professional
expectations, family values, and opportunities to reconcile these.

3. The formation and development of female entrepreneurship and
equality in the field of entrepreneurship require specific conditions
that may differ from those for male entrepreneurs, as they are
associated with different economic expectations, cultural barriers,
and different opportunities for starting a business.
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Theoretical and methodological basis of this thesis

The theoretical basis of the dissertation is based on an analysis of the
social field, which defines the interaction between women entrepreneurs
and other members of the social field, as well as social relations, norms,
values, and cultural elements that shape their behavior and actions. The
research is based on Bourdieu’s (1989, 1990) concept of the Social Field,
which can be understood as a specific space for social activity, including
both formal institutions (e.g., educational, political, or economic systems)
and informal ways of communication and interaction (e.g., families,
associations or communities), that is a place where societal norms, values,
social stereotypes and other concepts that determine people’s behavior and
actions are formed.

To investigate what influence family experiences, roles, and relationships
have on women'’s choices at different stages of their lives and how women,
over time, resolve dilemmas arising in the interaction of family and business,
the Life Course Theory was used. This interdisciplinary theory helps better
understand the phenomenon of female entrepreneurship and determine
how women'’s life and professional trajectories affect women’s motives for
creating an entrepreneurial business and choosing a business field or model.
According to Elder (1998; 2003) and Giele (1998), previous life events shape
the social trajectories of actors, encompassing family, education, and work
experience, affecting the actors” behavior, opportunities, and constraints in
the social field (Elder, 1998, 2003; Giele, 1998).

The structure of the thesis. In the first part of the thesis, the phenomenon
of entrepreneurship is analyzed by Lithuanian and foreign authors. In
this part, the use of the concept of entrepreneurship, the peculiarities of
the concept, and the forms of entrepreneurial organization are explored.
Research directions include economic and political assumptions of the
phenomenon, women’s professional careers, and gender equality in the
entrepreneurial and family environment. This chapter discusses a woman’s
social, economic, and cultural background, which may determine a woman'’s
choice of activity. The second part of the thesis presents the theoretical
background of the work, covering the institutional context in which women
entrepreneurs operate, sociological perspectives, paying more attention
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to the actions of women entrepreneurs, and the interaction of women’s
individual experiences with structures operating in the social field. More
attention is paid to Bourdieu’s (1990) studies of the social field, including
the use of social, cultural, economic, and symbolic capital. This chapter also
examines the life course perspective developed by Giele and Elder (1998),
which is vital in analyzing women'’s career choices and experiences along
the life trajectory. The third part presents the methodological background
of the dissertation research and its empirical model. The context of the field
of women’s entrepreneurship is based on significant business indicators,
strategic documents, and reports prepared in Lithuania, the European
Union, and the world. The qualitative research identifies the types of female
entrepreneurs operating in Lithuania. The conclusions present the main
research insights into the individual trajectories of female entrepreneurs
and the connection between cultural, social, and economic capital, as well
as family and women’s professional choices and decisions in the field of
entrepreneurship. The list of approvals for publishing scientific articles and
presentations is provided in Appendix 4. The results of the dissertation can
be used in the context of the formation of women’s employment policy and
family policy as well as for institutions that create programs to promote
women’s entrepreneurship.

13-



1. THE CONCEPT AND DEVELOPMENT OF WOMEN
ENTREPRENEURSHIP

More than 50 years ago, entrepreneurship was considered a male
perspective since the business field was primarily considered a “masculine”
sphere, and therefore, women’s participation in business was invisible
in both the business literature and the academic field. Since interest in
entrepreneurship as a field of study grew, women became one of the fastest-
growing social groups in the business sector worldwide and, therefore,
attracted special attention.

The term entrepreneurship belongs to the French school attributed to
Richard Cantillon (1759) and means a person who undertakes an important
project or activity and assumes the associated risks (Ruef, 2015). One of the
most prominent economists and entrepreneurship researchers of the 20th
century, Joseph A. Schumpeter (1934), considered entrepreneurship to be the
ability to creatively use the inventions of scientists and find technological and
commercial applications for them (Schumpeter, 1934). Authors in disciplines
of economics and sociology H. H. Stevenson (1995), S. Shane (2000, 2003),
S. Venkataraman (2000), D. Hjort (2008), C. Steyaert (2008), Morrison (2006),
Ruef (2015). W. B. Gartner (1990) agree with the definition of an entrepreneur
by J. Schumpeter (1934) and R. Cantillon (2001), however they interpret the
use of the term in their own way. This term is used to refer to the creation
and growth of new businesses, the unique use of valuable resources and the
benefits derived from them (OECD, 1998), the promotion of progress, and
new and better ways of solving practical problems (Strazdas, 2014; Jancoras,
2014). Entrepreneurship is compared to discoveries, the manifestation of
creativity in making alternative decisions, and the search for opportunities
in order to maintain a competitive advantage (Fillis, 2023). In Lithuanian
public policy and administration texts, and often in academic discourse,
the concept of verslininkysté is used alongside antreprenerysté (Zidonis, 2008;
Jerinabi, 2012; Rentschler, 2023). The use of the term entrepreneurship in
Lithuania is complicated by the translation of businessman and entrepreneur
and entrepreneurship into the Lithuanian language. Both terms are translated
as verslininkas, and though the term jmonininkas is also found, neither
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verslininkas nor jmonininkas reflect the meaning of the term entrepreneur
described by J. Schumpeter and R. Cantillon.

The present thesis draws on R. Cantillon and J. Schumpeter’s definition
of antrepreneris and antreprenerysté to describe the English terms entrepreneur
and entrepreneurship. The term verslininkysté is used in this thesis only in the
context of business creation and organization of business processes, as well
asin general terms about business as a way of generating income. Verslininkai,
in this dissertation, are a group of people who carry out commercial
activities and participate in business processes, including entrepreneurs
(antrepreneriai), social entrepreneurs, innovators engaged in commerce, and
individuals providing services independently. The main concept used here
is antreprenerysté (entrepreneurship) in the context of establishing a new
innovative business. Moteris antrepreneré (woman entrepreneur) is considered
a female innovator who creates a new enterprise and assumes the personal risk for
the entrepreneurial activities, uses new, untested technologies or unique materials
to produce a new product or provide services, reorganizes the production structure
or industry, implements new business management methods, leads innovative
commercial projects, and solves a socially significant economic or social problem
with the help of entrepreneurial tools.

Today’s entrepreneurs enjoy greater freedom than the early corporate
actors, having the ability to choose modern forms of operation, such as
working as a freelancer, representing a corporation, and operating in specific
segments where new models and technologies are being implemented.
Entrepreneurs act in establishing and managing a new company, developing
it into an independent and competitive market entity while delegating
standard business processes to other entrepreneurs or hired employees.
A key feature of this entrepreneurial activity is collaboration, which is
essential for the entrepreneur, as innovation can only be discovered through
interaction with other companies, products, or processes. Moreover, social
affiliations are crucial for entrepreneurs, as these allow them to identify
with and position themselves as part of a group, reinforcing their identity
as entrepreneurs.

It should be noted that modern entrepreneurship was formed in
the course of long-term political, economic, and social changes at the
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intersection of the development of capitalism and the creation of a free
market. As capitalism spread to all spheres of life, new trade relations, new
forms of economic exchange, and business culture were created. These
processes influenced social changes, new forms of work, organizations, and
the formation of freelance work. With modernization, capitalism stimulated
competition between market entities, as there was a need for a new approach
to the production of goods, services, and business strategies, as well as
the emergence of innovations. This created conditions for the emergence
of entrepreneurs, who became accompanying “agents” of changes in the
economy and the process of creating new businesses.

Women’s involvement in business was most influenced by the legal
regulation of women’'s education and work, as well as medical achievements
in the field of women’'s reproductive health, which allowed family planning
and professional careers. Women’s involvement in the business sector,
innovation, and businesses solving socio-economic problems began to
be promoted only after the positive impact of women’s business on the
economy was noticed. In the context of Europe and the USA, the increase in
women’s employment and professional career opportunities is associated
with changing public attitudes towards the role of women in the labor
market.

In summarizing the topics discussed in the thesis, several aspects that
are important for the further study of women’s entrepreneurship are
highlighted. First of all, this dissertation deals with entrepreneurship, the
creation of a new competitive and relevant commercial product or service for
the modern economy, which may have additional sustainability functions
significant for the modern economy, forms of social solutions, as well as
aspects of scientific and technological innovations. Secondly, in order to
understand women’s entrepreneurship in the modern labor market and
relevant social contexts, it is important to take into account the historical
prerequisites for the formation of this phenomenon, the conditions for
the development of capitalism, and the development of the free market in
different countries, since entrepreneurship was formed precisely during
that period, during the transition from an industrial to a post-industrial
economy. Thirdly, it should be noted that female entrepreneurship is a
newer phenomenon than entrepreneurship in general. In the academic field,
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this phenomenon gained interest gradually, from women’s employment and
participation in the labor market to the “new generation” of entrepreneurs
who flourished at the beginning of the twenty-first century. The challenges
faced by female entrepreneurs, primarily due to traditional roles for women
and men, included issues of reconciling family and career, changing family
models, stereotyping of women’s and men’s activities, political measures to
ensure gender equality, social policy development, and women’s economic
empowerment.

The research and the authors’ insights discussed in the thesis show that
family environment and family dynamics affect women’s entrepreneurial
opportunities and career development, primarily due to the dilemmas
of reconciling family, household, and professional activities. Family
members, acting as a social system, influence each other by providing
emotional support and practical assistance in the process of creating a
business. This affects women’s career choices and can determine their
professional direction and their motivation to create a business. Although
women’s motivation to create entrepreneurial businesses is related to the
woman’s age, marital status, age of children, amount of economic capital,
and opportunities to realize professional ambitions in the labor market,
women’s career opportunities in business change after starting a family
and having children. The cultural identity of families is shaped not only by
the values of the family members themselves but also by the family policy
and family welfare models prevailing in the country, investment in social
infrastructure, social protection, and measures ensuring gender equality
in the labor market and in the family. Although entrepreneurs have the
opportunity to earn more income in business than in paid work, they face
greater challenges in pursuing a career in the business sector since the
social system of many countries cannot quickly respond to market changes
and the establishment of new forms of work and enterprises. That makes
women entrepreneurs more socially vulnerable when raising children and
balancing responsibilities related to childcare.

-17 -



2. THEORETICAL FRAMEWORK OF FEMALE
ENTREPRENEURSHIP

The phenomenon of women'’s entrepreneurship is multifaceted, and
therefore, it can be studied using different theoretical perspectives at the
micro, macro, and meso levels. Psychological theories help to understand
female entrepreneurs as personalities with certain business-specific traits
and their motivation for activity. Entrepreneurial activity is understood as an
environment of leadership, innovative management models, and processes
in which entrepreneurs operate, apply their experience and knowledge, and
develop new competencies, which can influence the organization itself in
the future. Economic theories focus on women entrepreneurs as participants
in the economic process and examine whether they comply with the rules of
the game of the business market and can operate as successfully as men. In
the context of a sociological perspective, Aldrich (1999, 2007), Briun (2006)
and Shane (2003) investigated the emerging entrepreneur as someone who
starts new activities, creates a new business, discovers, evaluates, and
exploits opportunities to introduce new goods and services, new ways of
organizing, markets, processes and raw materials, organizing processes
that did not exist before, and operates in the social environment of business
(de Briun, 2006; Shane 2003). In this way, the individual experience of the
entrepreneur moves into the social field and interacts with other participants
in the business market.

Entrepreneurship is linked to time and space, units of measurement of
social space (reality). Many concepts of social spaces include three essential
components: space, time, and sociality (Bjerke, 2010; Stam, 2020). How
entrepreneurs operate in social space and what position they occupy as
actors with specific resources, social relationships, and social networks
define their social field. Social field is a local unit of a broader social space
in which actors manifest themselves. The social world is a set of various
fields, and each field is a separate relative space belonging to a certain type
of activity (Hilgers, 2014; Meliou, 2023).

The field is one of the main concepts used by the French sociologist
Pierre Bourdieu (1984), which he formulates as an environment in which
the situation of actors is defined as the result of the interaction between

—18-—



specific field rules, the actor’s habits (habitus) and the actor’s capital (social,
economic, cultural and symbolic) (Bourdieu, 1984). Economic capital,
which is directly convertible into money and can be institutionalized in
the form of property rights; cultural capital, which can be converted into
economic capital and can be institutionalized in the form of education or
qualifications; and social capital, which is made up of social obligations
(“ties”), which are also, under certain conditions, convertible into economic
capital and can be institutionalized in the form of titles or status (Bourdieu
1986). Symbolic capital is also distinguished, which, in Bourdieu’s opinion,
is the most important and has the most significant impact on position in
the social field. Thus, any of the three types of capital can become symbolic
capital, depending on the social field in which the capital is used (Bourdieu
1986). It should be emphasized that symbolic capital is not a separate type
of capital but only the relationship of one type of capital to the social field.
This theoretical concept can be used to study the field by giving significance
to the historical conditions and the results of the activities of field actors
(cultural production), defining the institutional and mutual relations of
these actors. Bourdieu (1984) conceived the social world as a set of arenas
(fields) of diverse practices, such as art, education, religion, law, and others,
which interact with each other but are each independent of the others
(Bourdieu, 1984). The study of the field of female entrepreneurship, based
on the theoretical perspective of Bourdieu (1984), helps to understand the
power positions of women in that field according to the size of the different
types of capital they possess. The social field in which they operate has
additional constructs, namely gender (identity) and motherhood (family),
which puts women at a disadvantage compared to men in starting a
business, as women have limited access to business resources, more barriers
to operating in the market due to motherhood and cultural aspects and
obstacles of professional identity.

Life experiences shape individuals’ habitus, starting from childhood, in a
family where all members influence each other. In addition, cultural capital
is primarily formed in the family. If the family constantly changes, it affects
the family’s habitus as a whole (Bourdieu, 1990; Maton, 2014). A Life-course
perspective was used to clarify what influence family experiences, roles, and
relationships have on women’s choices at different stages of their lives and
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how women, over time, resolve dilemmas arising in the interaction of family
and business. In this study, the “life course” elements, as understood in
research and theory, are multiple social trajectories and their consequences
for individual development (Elder, 1998). Previous life events shape actors’
social trajectories, including family, education, and work experiences,
influencing actors’ behavior, decisions, and choices, which depend on the
social structure and cultural opportunities and constraints in the social field
(Elder, 1998).

The life course perspective is based on five general principles that
help us understand how various social and personal factors influence an
individual’s life:

1) Historical time and geographical context. Elder (1998) and Giele
(2009) emphasize that each individual’s life is closely connected to the
historical and social context in which they live. This means that individuals
growing up in different historical eras or cultural environments face
unique challenges, opportunities, and social expectations that influence the
decisions they make throughout their lives.

2) Life span development. Human development and aging are lifelong
processes, and development does not end at age 18. Understanding
developmental processes is aided by a long-term perspective. Adults can
and do experience significant changes — biological, psychological, and
social — that are significant for development, such as changes in work.

3) Timing of life events. Early life experiences have a lasting impact on
later life. Elder (1994) argues that events experienced in early childhood can
influence personality development, social relationships, and future career
choices.

4) Linked lives. This principle emphasizes the interdependence of lives
in a social network. Individuals are not isolated; their lives are intertwined
with the lives of family members, friends, and other social actors. Events
in one person’s life can significantly affect the social trajectories of other
related individuals. (Giele, 1998).

5) Human agency. This theoretical perspective emphasizes the
individual’s ability to make choices and influence the course of their life.
However, Elder (1998) emphasizes that these choices are constrained by the
social structure in which individuals are embedded, such as family norms,
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economic status, and educational opportunities. This theory provides a
structured framework for analyzing an individual’s life trajectories across
time and social context. Life course theory emphasizes the importance of
personal decisions and the influence of the social environment and historical
context on an individual’s life.

Concluding this part, it is essential to remark that the context of
entrepreneurship is not simply constructed, and previous studies have
highlighted its diversity and multifaceted nature, identifying five critical
dimensions of the entrepreneurial context: time, industry, space, social and
organizational, and ownership and governance (Welter, 2013, 2020). Based on
these dimensions, the spatial aspect of the context is vital for research at the
macro level (cultural factors, the legal framework, the political environment,
and social norms), the micro level (organizational characteristics and
business forms, individual trajectories), the meso level (factors that apply
to organizations and individuals that shape the structures, practices, and
behaviors of business enterprises and entrepreneurs) (DiMaggio, 1983).
Summarizing these insights, it is essential to emphasize that a multi-level
theoretical framework that draws on these different levels and promotes
a multidimensional approach to the phenomenon is vital for research on
women’s entrepreneurship.
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3. ANALYSIS OF THE SOCIAL FIELD AND
SOCIOCULTURAL FACTORS OF WOMEN
ENTREPRENEURSHIP

This paper investigates how women entrepreneurs operate in the social
field and what influence their family has on their social actions. The research
model constructed for this purpose includes three levels - macro, micro, and
meso. At the macro level, the institutional environment and institutional
relations that shape the business market and gender participation in it
are investigated. This level includes legal foundations and restrictions for
business development and state support strategies for obtaining and using
resources for business. The macro level perspective is used to determine
measures that affect women’s entrepreneurship and women'’s decisions. It
also helps to identify gender differences in the business sector, the choice of
professions, and access to business investments. At the meso level, the social
interaction of family and individual decisions of women entrepreneurs is
studied. Family dynamics (interactions between family members, family
roles, family structure, and changes over time) affect the individual choices
of women entrepreneurs and are influenced by a whole range of family
circumstances, such as the involvement of the partner in family life, the
division of paid and unpaid work in the family, the distribution of gender
roles, family economic decisions, additional and primary income, values,
cultural aspects. At the micro level, previous life events that determined
women’s interest in entrepreneurship, women’s motives and needs that
encouraged women to create entrepreneurial businesses, and personal traits
and values are investigated.

The empirical research is divided into two parts: The first stage of the
implementation of the entrepreneurship research model was the analysis of
the social, economic, political, and cultural context of women entrepreneurs
using an institutional perspective. That part included an analysis of the
Lithuanian labor market and business indicators in the context of European
and global countries, women’s economic empowerment programs, gender
equality promotion programs, and measures, as well as family and labor
regulation. In the second stage of the implementation, the individual
experiences of women entrepreneurs, the biography of the study participants,
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life events and achievements, interactions with family and other individuals
in the social environment, and significant periods of life were analyzed.

Women’s entrepreneurship in Lithuania: institutional context.
Indicators of women’s and men’s involvement in economic activities
and research on women’s entrepreneurial behavior show the trends of
Lithuanian women’s entrepreneurship and draw attention to Lithuania’s
position in the European Union and world indicator ranks. According
to these indicators, Lithuanian women stand out for their willingness to
create a business and lead among European Union countries in establishing
startups. The problem is that women’s choice of enterprise sector relates
to income generation. Women often operate in public service, education,
art, and social services, but these are less profitable businesses. The gender
gap is evident in important male-dominated fields such as construction,
engineering, information, and digital technologies, as well as on the
boards of large companies and business investment teams. This affects the
distribution of economic capital between men and women and equality in
the business market. Business statistics show that women’s enterprises are
more stable and female startups last longer on the market in comparison
with male start-ups. Despite that, stereotypical attitudes towards women
entrepreneurs prevent investors from ensuring equality in funding
distribution.

According to the research findings, the habits of financing women’s
enterprises vary across countries. In the US, women’s enterprises grow
twice as fast as those founded by men, but women’s income still needs to
reach men’s income and lags by a quarter in business sales. Since 1953, the
US has been developing traditions of investing in women and implementing
business promotion measures, specifically in women’s companies. Targeted
investment measures for women have also been established in Europe, but
they need to be more widespread and challenging. In Lithuania, funding for
women’s enterprises is limited and focused on incentives for business loans
but does not have a targeted impact on investments in women’s enterprises.
Therefore, women are forced to look for other financial instruments to finance
their entrepreneurial activities. Targeted investment measures implemented
around the world have a tangible impact on women’s business development
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and entrepreneurship, as they were directed at a problematic segment that
ordinary measures could not solve. However, even in countries where
targeted financing for women is available, restrictions are observed that
prevent women from using all resources for business freely, and economic
gender equality in the business sector is still not ensured.

Design of an empirical study of individual experiences of women
entrepreneurs. To implement the second part of the empirical research
model, qualitative interviews were used to collect data on individual
women’s experiences in starting their entrepreneurial activity. It revealed
each participant’s personal stories, dilemmas of combining family and
business, the experience of starting a business, barriers that prevented them
from realizing their business goals, individual achievements, events that
accompanied them on the path to starting a business, personal motivation,
and relationships with family members. The interview structure was
based on the methodological foundations of the authors of the Life Course
Perspective (Giele and Elder, 1998) to consider the subjective meanings
of experience (Denzin, 2011) and to associate past events with business
decisions.

The study aims to determine the connection between the individual trajectories,
experiences, and families of female entrepreneurs and the professional choices and
decisions of women in business that define women’s participation in the field of
entrepreneurship.

Research questions. The following questions were raised during the
research: 1) When and under what conditions do women “enter” the field
of entrepreneurship? 2) How do the families of women participate in the
processes of creating and developing entrepreneurial activities and in
the formation of an entrepreneurial personality? 3) What influence does
cultural, social, and economic capital have on women’s decisions regarding
entrepreneurial business?

The participants of the study had to meet the following criteria: a)
innovativeness of the activity (entrepreneurial business, use of innovations
in various business processes, production of goods or provision of services),
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b) business ownership (at least 50 percent of the shares, the highest
management position, and personal responsibility); c) family status and
composition, c) duration of business operation (at least one year), d) field
of business. Determining the innovativeness of a business is a complex
process that needs clear regulations in Lithuania; therefore, obstacles were
encountered in determining whether a business was innovative enough to
classify a participant as a female entrepreneur. Based on these factors, a
larger group of women was chosen during the initial selection. A total of 30
in-depth interviews were conducted with women entrepreneurs, but only
21 were analyzed because 9 dropped out during the research due to non-
compliance with the criteria. Interviews with participants were conducted
between May 2020 and April 2021 (during quarantine due to the COVID-19
pandemic), primarily using digital technologies and platforms.

The data analysis is primarily based on a typological analysis of women
entrepreneurs, followed by a thematic analysis. The typology of women
entrepreneurs is based on criteria that determine the circumstances of
women’s start-ups, the conditions for business creation, and their preferences
for choosing a business. Thematic analysis was chosen as the primary data
analysis method. It was developed based on Boudieu’s (1990) social field
research methods and life course theoretical elements (Elder, Giele, 1998).

Typology of female entrepreneurs. Women’s choices about when
and how to start a business vary depending on their situation, motives,
and financial capabilities, but their interests and hobbies are individual.
Considering these different situations, female entrepreneurs can be divided
into types. The criteria on which the types of female entrepreneurs were
determined can be divided into four categories and subcategories: 1) The stage
in one’s life when one starts a business. The conditions of a particular period
may dictate behavior that would not be typical under other conditions (such
as historical events and circumstances that occurred then); 2) Social network
and social capital. A woman’s social environment, family (including extended
family), available material resources, and knowledge; 3) Motivation to create
a business. The motives that encouraged a woman to start and develop
her own business are assessed; 4) Business and activity choices. A woman
chooses this area of business based on her expertise, experience, and needs.
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These criteria correspond to the life course perspective (Elder, Giele, 1998),
determining life events relevant to women’s lives and Bourdieu’s (Bourdieu,
1990) social field theory by including social capital and social networks.

Based on the criteria, five types of female entrepreneurs were identified
(Table 5): self-sufficient entrepreneurs, revolutionary entrepreneurs,
mompreneurs, second-generation entrepreneurs, and conscious
entrepreneurs. When evaluating various types according to the criteria
and subcriteria, it was observed that in most cases, one type does not meet
only one subcriterion, but two, three, or more can be assigned to it. In such
cases, when more than two subcriteria are assigned, the significant variable
becomes that subcriteria to which this type is not assigned. For example,
in the 1st criterion group, “Life stage when the business was started,”
Conscious Entrepreneurs do not meet only one subcriteria, “Infants (up to
2 years old)”. This means they will start a business if they don’t yet have
children or the children have already grown out of infancy. Mompreneurs
meet three subcriteria: Infants (up to 2 years old), Children before school
age (3-6), and Primary school age (7-12). This means they will typically start
a business when they have young children and will face all the challenges
associated with caring for preschool and primary school-age children. The
social network and social capital sub-criteria refer only to three possible
situations or their mixed models; therefore, according to these criteria,
how many sub-criteria will be assigned to each type of entrepreneur is
insignificant. No more than two are assigned to each type in the motivation
criteria. Dominant motives are distinguished, but it remains possible that, in
specific cases, the person had more than one motive. In the business activity
preferences criteria, no more than two criteria are assigned to each type,
but exceptional business models are also possible, including mixed business
forms.

The impact of time, age, and moment on women’s involvement in
entrepreneurial business. The time women choose to start a business
depends on their assessment of their circumstances, as the business solves a
specific problem that arises at that time, for example, the need to implement
ideas while raising children and combining a career with motherhood. Age
plays a vital role because age is associated with certain formal and informal
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educational restrictions, such as children’s birth and parents” age. In addition,
the experience necessary for business is acquired over time and with age.
The moment when a business is started may differ for different types of
female entrepreneurs and depends on the individual assessment of their
“favorable” situation. A favorable situation for Self-sufficient entrepreneurs
may be that they have already raised their children and accumulated
economic capital and do not see themselves as employees. Revolutionary
entrepreneurs will be more encouraged by complex circumstances, such
as changes in the business market, the geopolitical situation, personal
experience, and the discovery of a business niche. For mompreneurs, starting
a business by receiving additional support from the country (state aid,
benefits, partner assistance) is favorable. Second-generation and Conscious
entrepreneurs tend to start a business after their children attend educational
institutions. By the time they start an entrepreneurial business, women go
through a long journey of experience, accumulated knowledge, and having
assessed their capabilities.

Motives and fears of women'’s participation in business. The following
motives of female entrepreneurs have been distinguished: the desire to
combine the roles of mother and entrepreneur, to take up business as a tool that
allows them to implement ideas without giving up their role as mothers
and taking care of their families; the realization and recognition motive, which
encourages them to achieve higher results in business and be visible in the
public space of business; economic motives, possession of economic capital
and power; the autonomy motive, which encourages not to be depended on
others and to take care of their own and their children’s financial and social
security; impulsive, encouraging to act “here and now,” related to women’s
emotional capital. Fears and self-doubt often prevent women from starting
a business, especially pertaining to financial responsibility, ignorance, and
lack of confidence in their competence. It is emphasized that overcoming
fear and developing self-confidence occurs through practice and personal
experience. Fears and motives are related to the individual characteristics
of female entrepreneurs, but motives refer to the need of women to develop
a business; fears are related to emotions and attitudes towards themselves,
business, family, and society. Elements operating at the micro level, such as
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motives and fears for starting a business, are essential during the start-up
period of a business but may change over time as the business develops.
This depends on economic conditions, the needs of the woman herself
and people in her social environment (for example, childcare), or personal
ambitions. (Pardue, 2023).

Social, cultural, and economic capital of women entrepreneurs.
According to Bourdieu (1992), actors are positioned in the social field
according to their capital. According to the availability of capital, different
types of women entrepreneurs are arranged differently in the field of
entrepreneurship. Revolutionary Entrepreneurs, who have the most autonomy
in their decisions, find themselves in positions of power. Since they manage
large businesses, participate in female, male, and mixed business networks,
are also invited to join strategic business development groups and receive
awards and merits for their impact on the business ecosystem. They also have
greater power over decisions in the family. Second-generation entrepreneurs
can influence the field of entrepreneurship since they inherit their parents’
businesses and manage family (parental) corporations. In addition, they
form their cultural capital and business attitudes from childhood. However,
considering individual cases, not all entrepreneurs of this type can influence
the field of power. Conscious Entrepreneurs and Self-sufficient Entrepreneurs
do not participate in the power positions of the entrepreneurial field
because some lack knowledge at the beginning of the business, and others
need business investments. Mompreneurs are furthest from the power field
because, at the start of the business, they need both economic and cultural
capital, which they can acquire by developing the business to a higher level.
Entrepreneurs can move in this field over time by changing their capital and
occupying new positions.

Family and entrepreneurship. When examining the distribution of
family roles in different types of entrepreneurial families, the distribution
of power in the home environment becomes apparent. In families where
the husband’s economic share is more significant, patriarchal norms are
more likely to prevail; in the absence of additional workers, women tend
to take on all household chores and childcare, but in families where the
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share of women is greater or equal, models of equal partnership prevail
when the husband shares household chores and childcare with his partner
or additional workers are hired to perform household chores. However,
rational decisions depend not only on the practical calculation of all
possibilities but also on who has a more significant influence on family
decisions - a man or a woman.

The research participants indicate that the husband not only becomes a
source of psychological support and shares household chores, but in some
instances, he becomes a “financial pillar” for the woman in developing
her business and helping her make decisions. Partners of Self-sufficient and
Conscious entrepreneurs are more likely to provide financially for the family
when the woman starts her business. However, according to the women'’s
stories, Conscious entrepreneurs’ enterprises grow faster than those of self-
sufficient entrepreneurs, and their income eventually becomes the primary
family income. Self-sufficient entrepreneurs’ companies grow slower and
devote less time to business since men tend to earn the central part of the
family’s finances. Women of this type act without fear of financial risks,
experience less stress in organizing business processes and have more free
choices to plan working hours and their obligations than those working
in hired work. These women have the least autonomy of all the types of
entrepreneurs discussed since women will remain dependent on the man’s
income and decisions, and the more significant burden of household
chores will fall on the woman. Economic roles also affect the distribution
of household and paid/unpaid work at home between partners, which
affects women'’s ability to devote time to business. In the families of second-
generation entrepreneurs and Conscious Entrepreneurs, equal participation
in both the labor market and business has been observed, in contrast to
traditional models, which often limit women’s opportunities due to cultural
prejudices.

The solutions for balancing family and work in the families of female
entrepreneurs are diverse. Mompreneurs and Self-sufficient entrepreneurs
are more involved in motherhood than other entrepreneurs and devote
more time to raising children. Revolutionary entrepreneurs tend to hire
housekeepers to take care of the house and children. Children of Second-
generation entrepreneurs and Conscious Entrepreneurs grow up in their mothers’
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(parents’) companies and spend a lot of time at their mothers” workplaces.
It is important to note that different types of female entrepreneurial families
exhibit different partnership models, some based on mutual support and
responsibilities, while others prioritize one partner’s career or business
development. The role of a partner in women’s entrepreneurial ventures
is crucial, ranging from psychological support to financial support and
participation in decision-making. Family can be a limiting factor for women
when starting an enterprise, but it can also provide social and economic
capital that provides privileges in the field of entrepreneurship.

Economic, political, and cultural obstacles to developing entrep-
reneurial business. The study revealed that obstacles for women
entrepreneurs on the path to business creation include economic,
institutional, and legal challenges, as well as personal dilemmas. The main
challenges are related to specific business knowledge, lack of finance and
investment, problems with reconciling family and professional activities,
emotional factors, gender equality issues, and stereotypes in business.
The study participants note that starting a business is notably lacking in
professional and technological knowledge and business management
experience, which is why they seek help from women’s business networks to
adopt good practices and attend additional learning programs. Reconciling
family and professional careers is associated with family values and partner
involvement, reflecting previous studies’ results (Brush, 2012; EC, 2018;
Matera, 2015). In addition, women entrepreneurs face emotional challenges,
such as fear and self-doubt, which affect their decisions to start a business.
Gender equality and stereotypes play a significant role, as cultural aspects
and prevailing attitudes in society can have a negative impact on women’s
opportunities in the field of business. However, women entrepreneurs do
not always recognize the manifestations of discrimination. Emotional factors
are of particular importance, as they shape women'’s resilience to obstacles
and inequalities in the business market and determine the formation of
entrepreneurial traits.
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CONCLUSIONS

The analysis of scientific literature empirical research has resulted
in identifying the social, cultural, and political factors that influence the
formation of female entrepreneurship in Lithuania. The analysis of the
context of women’s entrepreneurship, while investigating Lithuanian,
European, and global statistical data, led to insights into the social, economic,
and political aspects of women’s participation in entrepreneurship.
This provided knowledge about the field of entrepreneurship, which is
conditioned not only by social action at the individual level but also raises
the issue of institutional and cultural social constructs. Summarizing the
results of the research conducted, the following conclusions are formulated:

1. The analysis of research on women'’s entrepreneurship reveals the lack
of research on women'’s entrepreneurship in academic discourse, especially
in sociology, since entrepreneurship, as a phenomenon, more often falls
within the scope of economic and management theories. The major works
on women’s entrepreneurship are based on managerial research models,
primarily focused on monetizing women’s entrepreneurial activities and the
specifics of business management, including gender as a variable in these
studies. An analysis of women’s entrepreneurship in Lithuania has shown
that women entrepreneurs rarely appear in research on related topics and
are fragmentarily associated with individual elements of entrepreneurship,
such asinnovation, social business, entrepreneurship, or self-employment. In
addition, research in this area is complicated by the lack of business statistics
with a gender variable in Lithuania. The statistical data covers all sectors,
including non-governmental organizations; therefore, it is impossible to
distinguish business owners from managers of non-commercial institutions.
Statistics are not collected by the business sector, which would allow us to
examine the actual proportions in individual business segments. There is no
data on the business angels and investors by gender.

2. The analysis contributed to conceptualizing the concept of female
entrepreneurship in Lithuania, distinguishing it from similar and identical

concepts, highlighting its uniqueness, and identifying the types of female
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entrepreneurs in Lithuania. Women’s entrepreneurship cannot be equated
with entrepreneurship in general, as the opportunities and motives for
women and men to create a business differ; women more often seek to fulfill
a “social mission,” while men’s motives are more often economic. Women’s
entrepreneurship cannot be equated with entrepreneurship in general, as
the opportunities and motives for women and men to create a business
differ; women more often seek to fulfill a “social mission” through business,
while men’s motives are more often economic. Therefore, social and socio-
economic aspects appear in the definition of women’s entrepreneurship
in addition to the criteria of innovation, creativity, and success. This
concept is complicated in Lithuania, as there is no unified translation of
“entrepreneurship” concepts, and they are used differently in academic
texts. It should be agreed with the authors Zvinklys and Vabalas (2006),
Norkus (2012), Strazdas and Jancoras (2014) and the decision made in 2017
by the State Lithuanian Language Commission regarding the translation
of the term “entrepreneurship” as antreprenerysté and “entrepreneur” as
antrepreneris. Therefore, in Lithuania, to define women who develop new
enterprises, apply innovative processes, commercialize science, and solve
socio-economic problems with the help of entrepreneurial tools, we should
call women “entrepreneurs” (antreprenerés).

3. On the basis of the results of the empirical study, it can be concluded
that women'’s decisions regarding starting their own company are influenced
by micro-level factors, such as individual motives, needs, personal
experience, and personal perception of a “business-friendly” time. Starting
an entrepreneurial activity also depends on particular values and attitudes
toward motherhood and professional careers. However, the formation and
decision of this attitude are most influenced by women’s cultural, social,
and economic capital. The amount and availability of capital determine
women’s opportunities to operate in the field of entrepreneurship and
their positions of power in it. Based on the theoretical analysis of previous
research, women’s entrepreneurship was studied in the context of the
social field, and women’s individual trajectories were analyzed using a
life course perspective. Women’s positions of power depend on how they
overcome the rules of the entrepreneurial field emerging at the macro level
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and what individual strategies they choose to overcome legal, financial,
social, and cultural challenges. The study revealed that women make
decisions based on their accumulated experience, expertise, knowledge
of the business field, family resources, family business experience, family
economic opportunities, and their self-assessment of their potential
strengths and advantages in specific business segments. Women'’s cultural
capital is primarily formed in the family. In the case of Lithuania, it is most
evident through the prism of women’s fears and self-confidence, as well as
through the professional experience of their parents if their parents were
entrepreneurs. The fact that fear of financial failure influences women’s
decisions regarding entrepreneurship has been confirmed by previous
studies, which have linked this to a lack of self-confidence and a woman'’s
emotional readiness to start a business. When the male partner earns the
central part of the family’s financial obligations, the woman experiences less
stress when starting a business and also has more free choices in working
hours and business models. In addition, emotional support from family and
a partner is vital for Lithuanian female entrepreneurs. Cultural capital, such
as knowledge and entrepreneurial thinking, were identified by women as an
additional fuse they rely on. It can be earned and acquired over time, during
business development, but it can also be provided by the family, parents,
and friends-entrepreneurs. Emotional capital is essential for self-confidence
and overcoming fears about entrepreneurship. It depends on financial
security, psychological support from a partner, and opportunities to use
cultural capital. The empirical research showed that family cultural values,
family dynamics, and motherhood influence women'’s decisions more than
economic motives to increase personal or family capital. It follows that
economic reasons are only peripheral compared to family influence, and this
distinguishes the way women entrepreneurs act from men entrepreneurs.
Therefore, the formation of female and male entrepreneurship and equality
of power positions in business requires specific conditions, which may
differ for women and men.

4. The empirical study of female entrepreneurs confirms the results of

previous research that it is crucial for women to find a balance between
family and work, but this may have individual significance and refer to
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different social and economic conditions. Women understand family and
work balance differently - for some, it means the opportunity to realize an
idea postponed due to motherhood without deviating from personal life
priorities and family; for others, it means the opportunity to hire auxiliary
workers for household chores while doing business; for thirds, it is the
opportunity to focus on the role of mother, carrying out entrepreneurial
activities and thus combining family obligations with the pursuit of self-
realization; for fourths, it refers to the opportunity to increase family capital
without giving up motherhood and family, combining it with childcare
and sharing it with a partner; for fifths, it may mean a balance between
family, self-realization and benefit to society. The study revealed that in
Lithuania, female entrepreneurs who earn extremely high incomes from
their businesses can “buy” the balance between family and work by hiring
additional workers for housework and spending only “quality” time with
their children (family time together, educational, and similar activities).
The study revealed that women take care of their families and children in
different ways to implement their professional ideas. This is also related to
different capital holdings, unequal resource disposal, and power positions
in the field of entrepreneurship. In addition, entrepreneurs developing
larger and state-significant business companies participate in the private
and governmental strategic groups and can have a more significant impact
on the formation of the family policy in the country.

5. The empirical research data highlighted intersectionality issues in
entrepreneurship. Women encounter many obstacles to accessing economic
capital, which is one of the critical success factors when starting a new
enterprise. In Lithuania, female entrepreneurs are undervalued by credit
institutions and business angels, especially at a younger age. However,
statistics show that younger women are more likely to create new, innovative
companies. Empirical research has revealed that women find unique
strategies to obtain business loans, such as entrusting part of the shares to
their husbands. This is why female entrepreneurs in Lithuania more often use
family capital to develop their businesses or find an investor in their social
circle. Women also tend to accept business mentorship and assistance from
entrepreneurs in their social circle, gain experience in family businesses,
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and follow the examples of other female entrepreneurs. Therefore, social
capital and the social environment are significant in starting a business
for women in Lithuania and can determine the size, direction, and self-
confidence. The research showed that the social environment and social
networks play a significant role in women’s emotions, self-confidence, and
doubts about business. This coincides with the insights of some other foreign
investigations. In Lithuania, women’s business networks are becoming
increasingly popular, and their number is increasing. Although their goals
may vary slightly, most are aimed at mentoring women entrepreneurs and
helping them obtain the knowledge they need for their activity.

6. The analysis of socio-cultural factors determining women’s
entrepreneurship in Lithuania dictates the need to increase the scope
of research on women’s entrepreneurship. Research on women’s
entrepreneurship needs to include micro-level variables, considering
individual life and professional trajectories and strategies for creating a
business, as women’s decisions are most influenced at the personal level.
It is necessary to take into account the impact of the meso environment
on women’s decision to start a business, which implies the development
of state assistance and educational measures, emphasizing the integration
of the gender equality aspect into all strategic measures and family life,
partnership, fatherhood, and motherhood, since it is precisely the social
roles of the family, family economic strategies and cultural aspects that
can determine women’s participation in the field of entrepreneurship.
At the institutional (macro) level, in addition to economic opportunities,
integrating the gender aspect into business financing strategies, and
periodically ensuring statistics with a gender variable, it is essential to
publicize women’s business achievements and form a positive attitude
towards women entrepreneurs.

—-35-—



REFERENCES:

1. Adema, W., Ali, N., Frey, V., Kim, H., Lunati, M., Piacentini, M.,
Queisser, M. (2014). Enhancing women’s economic empowerment
through entrepreneurship and business leadership in OECD countries:
Background report. OECD, 42 pages.

2. Adom, K., Anambane, G. (2020). Understanding the role of culture and
gender stereotypes in women entrepreneurship through the lens of
the stereotype threat theory. Journal of Entrepreneurship in Emerging
Economies, 12(1), 100-124.

3. Ahl, H. (2006). Why research on women entrepreneurs needs new
directions? Entrepreneurship Theory and Practice, 30(5), 595-621.

4. Albright, J.,, Hartman, D., Widin, J. (Eds.). (2018). Bourdieu’s field
theory and the social sciences. Singapore: Palgrave Macmillan. https://
doi.org/10.1007/978-981-10-5385-6

5. Aldrich, H. E. (1989). Networking among women entrepreneurs. In
Women-owned businesses (pp. 103-122). New York: Praeger.

6. Angel, P, Jenkins, A., Stephens, A. (2018). Understanding entrepreneurial
success: A phenomenographic approach. Vol. 36, Issue 6, 611-636.

7. Audretsch, D. B. (2007). The entrepreneurial society. The Journal of
Technology Transfer, 34, 245-254.

8. Audretsch, D. B., Belitski, M., Brush, C. (2020). Innovation in women-
led firms: An empirical analysis. Economics of Innovation and New
Technology, 1-21. https://doi.org/10.1080/10438599.2020.1843992

9. de Bruin, A. Brush, C. G.,, Welter, F. (2006). Introduction to the
special issue: Towards building cumulative knowledge on women'’s
entrepreneurship. Entrepreneurship Theory and Practice, 30(5), 585-593.
https://doi.org/10.1111/j.1540-6520.2006.00137 .x

10. Bourdieu, P. (1986). The forms of capital. In J. Richardson (Ed.), Handbook
of theory and research for the sociology of education (pp. 241-258).
Greenwood.

11. Bourdieu, P. (1984). Distinction: A social critique of the judgment of
taste. Routledge.

12. Bourdieu, P. (1990). The logic of practice. Stanford University Press.

- 36 —



13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

Brush, C. G, Cooper, S. Y. (2012). Female entrepreneurship and
economic development: An international perspective. Entrepreneurship
Regional Development, 24, 1-6. hitps://doi.org/10.1080/08985626.2012.63
7351

Cardella, G. M., Hernandez-Sanchez, B. R., Sanchez-Garcia, J. C. (2020).
Women entrepreneurship: A systematic review to outline the boundaries
of scientific literature. Frontiers in Psychology, 11, 536630. https://
doi.org/10.3389/fpsyg.2020.536630

Cantillon, R. (2001). Essay on the nature of commerce in general. Classics
in Economics series. Piscataway, NJ, US: Transaction Publishers.
Cinikieng, R. (2011). Karjeros moters galios iSraiska ir pasiskirstymas
Seiminéje veikloje. Kultiira ir Visuomené, 2(2), 75-94. ISSN 2029-4573.
DeMartino, R., Barbato, R. (2003). Differences between women and men
MBA entrepreneurs: Exploring family flexibility and wealth creation as
career motivators. Journal of Business Venturing, 18(6), 815-832.
Dewitt, S., Jafari-Sadeghi, V., Sukumar, A., Aruvanahalli Nagaraju, R.,
Sadraei, R., Li, F. (2023). Family dynamics and relationships in female
entrepreneurship: An exploratory study. Journal of Family Business
Management, 13(3), 626-644.

DiMaggio, P. J., Powell, W. W. (1983). The iron cage revisited:
Institutional isomorphism and collective rationality in organizational
fields. American Sociological Review, 48(2), 147-160.

Elder, G. H., Jr. (1998). The life course as developmental theory. Child
Development, 69(1), 1-12.

Elder Jr, G. H., Johnson, M. K., Crosnoe, R. (2003). The emergence
and development of life course theory. In Handbook of the life course
(pp- 3-19). Springer.

Female Foundry (2024) The State of Gender Diversity in European
Venture 2024: report [Available at www.stateofgenderdiversity.com]

Fillis, I. R. (2010). The role of creativity in entrepreneurship. Journal of
Enterprising Culture, 18(1), 49-81.

Foss, N.]J., Saebi, T. (2017). Fifteen years of research on business model
innovation: How far have we come, and where should we go? Journal of
Management, 43(1), 200-227.

37—



25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

Gartner, W. B. (1990). What are we talking about when we talk about
entrepreneurship? Journal of Business Venturing, 5(1), 15-25.

Giele, ]. Z., Gomez, A. F., Santana, W. G. P., Araujo, U. P.,, Martins, C.
M. F. (2014). Female entrepreneurship as a subject of research. Review
of Business Management, 16(51), 319-342.

Goldin, C., Kerr, S. P., Olivetti, C. (2022). The other side of the mountain:
Women's employment and earnings over the family cycle. Ifs Deaton
Review of Inequalities.

Grenfell, M. (2023). Bourdieu and Education. Oxford Research
Encyclopedia of Education. Retrieved 8 Oct. 2024.

Guscdinskiene, ]J., Ciburiené, J. (2009). Lietuvos motery verslumo
galimybiy kaita integracijos i Europos Sajunga salygomis. Economics
Management, 5, 772-779.

Hentrich, E. (2022). Decision-making of female entrepreneurs-a
perspective on motherhood [Bachelor’s thesis, University of Twente].
Hilgers, M., Mangez, E. [Eds]. (2014). Bourdieu’s theory of social fields:
Concepts and applications. Routledge.

Huang, X. (2019). Understanding Bourdieu-cultural capital and habitus.
Review of European Studies, 11, 45.

Humbert, A. L., Drew, E., Kelan, E. (2009). Gender identity and ICT
entrepreneurship in an Irish context. In Handbook of Research on High-
Technology Entrepreneurs (pp. 123-141). Edward Elgar, Cheltenham.
Ilie, C., Monfort, A., Fornes, G., Cardoza, G. (2021). Promoting female
entrepreneurship: The impact of gender gap beliefs and perceptions.
SAGE Open, 11(2). https://doi.org/10.1177/21582440211018468

Jerinabi, U., Santhi, P.(2012). Creativity,innovationand entrepreneurship.
New Delhi: Allied Publishers Pvt. Ltd. ISBN 9788184248029.

Knight, F. H. (1982). Freedom and economic reform: Essay in economics
and social philosophy. Indianapolis: Harper and Row Liberty Press.
Lerner, M., Pines, A. M., Schwartz, D. (2009). Exclusion, inclusion and
women entrepreneurs. In Equality, Diversity and Inclusion at Work,
112-119.

Lingappa, A. K., Rodrigues, L. L. R. (2023). Synthesis of necessity
and opportunity motivation factors in women entrepreneurship:

—38 —



39.

40.

41.

42.

43.

44.

45.

46.

47.

48.

49.

50.

51.

A systematic literature review. SAGE Open, 13(1). https://doi.
0rg/10.1177/21582440231159294

Lounsbury, M., Cornelissen, J., Granqvist, N., Grodal, S. (2019).
Culture, innovation, and entrepreneurship. Innovation: Organisation
Management, 21, 1-12. https://doi.org/10.1080/14479338.2018.1537716
Lydeka, Z. (1996). Verslininkas, verslumas ir verslininkysté. Organizacijy
Vadyba: Sisteminiai Tyrimai, 2, 137-146.

Maslauskaite, A. (2008). Motery uzimtumas ir ly¢iy kultaira: Lyginamoji
Lietuvos ir Europos Saliy analizé. Moterys, Darbas, Seima, 26-66.
Matera, B. (2015). Pranesimas dél Europos motery verslumui trukdancéiy
iSorés veiksniy. Plenarinio posédzio dokumentas Nr. A8-0369/2015,
Europos Parlamentas.

Maton, K. (2014). Habitus. In Pierre Bourdieu Key Concepts (2nd ed.,
pp- 49-65). Routledge.

Meliou, E., Ozbilgin, M. (2023). How is the Ilusio of gender equality
in entrepreneurship sustained? A Bourdieusian perspective. Journal of
Management Studies. https://doi.org/10.1111/joms.12930

Molina, J. A. (2020). Family and entrepreneurship: New empirical and
theoretical results. Journal of Family and Economic Issues, 41(1), 1-3.
Morrison, K. (2006). Marx, Durkheim, Weber: Formations of modern
social thought (2nd ed.). Los Angeles: SAGE.

Norkus, Z. (2014). Dunepriklausomybés dvideSimtmeciai: Kapitalizmas,
klasés ir demokratija Pirmojoje ir Antrojoje Lietuvos Respublikoje
lyginamosios istorinés sociologijos poziiiriu. Vilnius: Aukso Zuvys.
ISBN 9786098120042.

Novelskaité, A.; Pucétaité, R.; Pusinaité-Gelgoté, R. (2017). Lietuvos
socialiniy versly novatoriSkumas ir darniosios inovacijos: socialiniy
verslininkiy patirtys. Informacijos Mokslai, 2017 (79), 81-89

OECD. (2019). OECD SME and Entrepreneurship Outlook 2019. OECD
Publishing, Paris. https://doi.org/10.1787/34907e9c-en

OECD/European Commission. (2021). The Missing Entrepreneurs 2021:
Policies for Inclusive Entrepreneurship and Self-Employment. OECD
Publishing, Paris. https://doi.org/10.1787/71b7a9bb-en

56. OECD. (2023). OECD SME and Entrepreneurship Outlook 2023.
OECD Publishing, Paris. https://doi.org/10.1787/342b8564-en

-39 —



52.

53.

54.

55.

56.

57.

58.

59.

60.

61.

62.

63.

Peterson, G. W., Bush, K. R. (Eds.). (2013). Handbook of Marriage and
the Family (3rd ed.). Springer.

Picciaia, F. (2017). “In spite of everything?” Female entrepreneurship
from a historical perspective. Journal of Management History, 23(4),
436-451. https://doi.org/10.1108/|MH-02-2017-0004

Poggesi, S., Mari, M., De Vita, L., Foss, L. (2019). Women entrepreneurship
in STEM fields: Literature review and future research avenues.
International Entrepreneurship and Management Journal.

Reingarde, J.,, Tereskinas, A. (2006). Darbo ir Seimos gyvenimo
suderinimas Lietuvoje bei lyc¢iy lygybé: Issikiai ir galimybés. In J.
Reingardé (Ed.), (Ne)apmokamas darbas: Seimai palanki darbo aplinka
ir ly¢iy lygybé Europoje (pp. 47-101). Vytauto DidZiojo universitetas.
Lygiy galimybiy plétros centras.

Reay, D. (2004). Gendering Bourdieu’s concepts of capitals? Emotional
capital, women and social class. The Sociological Review, 52(Suppl. 2),
57-74. https://doi.org/10.1111/j.1467-954X.2005.00524.x

Rembulan, C. L., Indudewi, F. Y., Rahmawati, K. D. (2016). Work-family
conflict of women entrepreneurs and women employees.

Rentschler, R., Indarti, N. (2023). The role of creativity in
entrepreneurship. Essence, 31(02).

Rona-Tas, A., Sagi, M. (2005). Entrepreneurship and self-employment
in transition economies. In Entrepreneurship (pp. 279-310). Emerald
Group Publishing Limited.

Rozell, E. ]., Scroggins, W. A., Amoros, J. E., Arteaga, M. E., Schlemm,
M. M. (2010). Entrepreneurship in specific cultural context: The role
of training and development for entrepreneur-culture fit. Journal for
Global Business Education, 10, 51-71. ISSN: 15516784

Ruef, M., Lounsbury, M. (2007). The sociology of entrepreneurship.
Research in the Sociology of Organizations, 25, 1-29. https://doi.
0rg/10.1016/50733-558 X(06)25001-8

Ruef, M. (2015). Sociology of entrepreneurship. In Emerging Trends in
the Social and Behavioral Sciences. Hoboken, NJ: John Wiley. https://doi.
0rg/10.1002/9781118900772.etrds0313

Sarfaraz, L., Faghih, N., Majd, A. A. (2014). The relationship between
women entrepreneurship and gender equality. Journal of Global

—40 -



64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

Entrepreneurship Research, 4. Retrieved from https://link.springer.com/
article/10.1186/2251-7316-2-6

Schumpeter, J. A. (1934 [2017]). The theory of economic development:
An inquiry into profits, capital, credit, interest, and the business cycle.
Routledge. ISBN 9780875886984.

Shane, S. (2003). A general theory of entrepreneurship: The individual-
opportunity nexus. Edward Elgar Publishing. ISBN 1-84376-382-6.
Shane, S., Venkataraman, S. (2000). The promise of entrepreneurship
as a field of research. Academy of Management Review, 25(1), 217-226.
Soomro, A. A., Breitenecker, R. J., Shah, S. A. M. (2018). Relation of
work-life balance, work-family conflict, and family-work conflict with
the employee performance moderating role of job satisfaction. South
Asian Journal of Business Studies, 7(1), 129-146. https://doi.org/10.1108/
SAJBS-02-2017-0018

Stahl, G., Mu, G.M. (2022). Pierre Bourdieu: Revisiting Reproduction,
Cultural Capital, and Symbolic Violence in Education. In: Geier, B.A.
(eds) The Palgrave Handbook of Educational Thinkers. Palgrave
Macmillan, Cham. https://doi.org/10.1007/978-3-030-81037-5_128-1
Steyaert, C., Hjorth, D. (2008). Entrepreneurship as social change:
A third movements in entrepreneurship book. Edward Elgar Publishing.
Stevenson, H., Roberts, M., Grousbeck, H. (1995). New Business Ventures
and the Entrepreneur. Homewood, IL: Irwin. ISBN 978-0256204773.
Strazdas, R., Cernevidiate, J., Jancoras, Z. (2014). Karybinio verslo
valdymas: procesy tobulinimas. VU Tarptautinio verslo mokykla. ISBN
9786090211151.

Stripeikis, O. (2008). AntreprenerisSkumo formavimas Lietuvos smulkaus
ir vidutinio verslo jmonése [Doctoral dissertation, Vytauto DidzZiojo
Universitetas].

Suarez-Ortega, M., Galvez-Garcia, R. (2016). Motivations and decisive
factors in women’s entrepreneurship: A gender perspective in education
and professional guidance. Proceedings of the 7th International
Conference on Intercultural Education: Education, Health, ICT for
Transcultural World.

—41 -



74.

75.

76.

77.

78.

79.

80.

81.

82.

83.

Tereskinas, A., Bucaité-Vilke, J. (Eds.). (2015). Socialiné atskirtis ir geras
gyvenimas Lietuvoje. Kaunas: Vytauto Didziojo universitetas; Vilnius:
Versus aureus.

Tomos, F., Aggrawal, A., Thurairaj, S., Balan, O. C., Hyams-Ssekasi, D.
(2020). Effects of Culture on Women Entrepreneurs’ Success: A Cross-
Country Study. In Gender Studies, Entrepreneurship and Human Capital:
5th IPAZIA Workshop on Gender Issues 2019 (pp. 269-295). Springer
International Publishing.

Tunéikiene, Z., Juknelyté-Osauskiené, G. (2018) Socialiai atsakingas
ir socialinis verslas: nuo verslo koncepcijos iki detalesniy jo savybiy.
Marketingo teorijos ir aktualijos.

Ughetto, E., Rossi, M., Audretsch, D., Lehmann, E. E. (2019) Female
Entrepreneurship in the digital era. Small business Economics: An
Entrepreneurial Journal. Vol 55, p. 305-312

Venkataraman, S., Shane, S. (2000). The promise of Entrepreneurship
as a field of research. Academy of management review. Vol. 25, No 1,
p- 217-226

Zidonis, Z. (2008). Verslumo skatinimo politika Lietuvoje: produktyvi,
neproduktyvi ir destruktyvi antreprenerysté. Viesoji politika ir
administravimas , Nr. 26., p. 9-16.

Zvinklys, J. Vabalas, E. (2006). Apie verslo kalba. Pinigy studijos, Nr. 1,
105-112.

Welter, F., Blackburn, R., Ljunggren, E. & Amo, B. W. (2013).
Entrepreneurial business and society: introduction. In Entrepreneurial
Business and Society (p. 3-10). Edward Elgar Publishing.

Welter, F. (2020). Contexts and gender-looking back and thinking
forward. International Journal of Gender and Entrepreneurship, 12(1), 27-38.
Yadav, V., Unni, J. (2016). Women entrepreneurship: research review
and future directions. Journal of Global Entrepreneurship Research, 6, 1-18.

—42 —



LIST OF PUBLICATIONS AND
PRESENTATIONS

Scientific Publications

1) Mazuoliené, J. (2020). The formation of female entrepreneurship in
the context of gender equality policy. Public Policy and Administration,
KTU, Vol. 19 (1), p. 139-149, https://doi.org/10.5755/j01.ppaa.19.1.25126

2) Mazuoliene, J. (2020). The impact of women entrepreneurship on
sustainable business. Theory and practice: problems and prospects /
scientific articles. Kaunas: Lithuanian Sports university, p. 111-117
ISSN 2345-007X. Nuoroda: https:/[www.lituanistika.lt/content/91472

Abstracts of publications

1) Mazuoliené, ]. (2020) Implementation of measures to promote
women'’s entrepreneurship in Lithuania: the creation of social welfare
or totalizator? Sociology and the welfare state in modern Lithuania
[book of abstracts], Lithuanian Social Research Centre, Vilnius,
p. 62 (abstract published in the proceedings of the XII Lithuanian
Sociological Society Conference).

2) Mazuoliené, J. (2020) ,What do we know about women-founded
enterprises? Development and trends in women'’s entrepreneurship
research over 50 years” abstract in the conference publication
“Universities, sociology, and civil society in the face of crises:
Abstracts.” XIV Conference of the Lithuanian Sociological Society

(17p.)
List of presentations

International conferences:

1) Participated in the 15" ESA conference ,Sociological Knowledges for
Alternative Futures” of the European Sociology Association (ESA)
with the presentation ,The Role of Family in the Process of Women
Entrepreneurship”, August 31-Septemper 3, 2021.

—43 -



2)

3)

4)

Poster presentation ,The impact of women entrepreneurship on
sustainable business” presented at the international conference ,
Science and practice: current issues and perspectives, “21-22 May
2020.

Participated in the 14™ conference of the European Sociology
Association (ESA) with the presentation ,,Challenges facing women
entrepreneurs in Lithuania” 2019-08-20 — 2019-08-23)

Participated in an international workshop organized by the Institute of
Economic Studies (Prague, Check Republic), working group Gender
and Family in the Labor Market, 20-21 May 2019 m. The thesis was
presented in the discussion session, and a summary was prepared.

National conferences

D)

2)

3)

4)

Lietuvos sociology draugijos konferencijoje 2022-12-02 d., skaitytas
pranesSimas ,,Kg Zinome apie motery kuriamus verslus? Motery antrepre-
nerystés tyrimy raida ir kryptys per 50 mety” (angl. What do we know abo-
ut women-led businesses? Developments and trends in research on women’s
entrepreneurship over 50 years).

Parengtas ir skaitytas pranesimas ,Motery verslumo skatinimo prie-
moniy jgyvendinimas Lietuvoje: socialinés gerovés kiirimas ar to-
talizatorius?” (angl. Implementation of measures to promote women’s
entrepreneurship in Lithuania: creation of social welfare or a totalizator?)
XII Lietuvos sociology konferencijoje ,,Sociologija ir gerovés valstybé
siuolaikinéje Lietuvoje” 2020-12-03

XI-ojoje nacionalinéje Lietuvos sociology draugijos konferencijoje
,Sociologija be riby: anapus zmogiskumo”, pranesimo tema
,Moterys, verslas ir visuomené: antreprenerystés paieskos”
(angl. Women, Business and Society: The Quest for Entrepreneurship),
2019-11-22

V-ojoje jaunujy sociology ir antropology konferencijoje ,Aktualiis
sociologijos ir antropologijos tyrimai: problemos ir kontekstai”,
skaitytas praneéimas »Motery antreprenerystes formavimasis
Lietuvoje: isStkiai ir perspektyvos” (angl. The formation of wo-
men’s entrepreneurship in Lithuania: challenges and future insights),
2019-04-12

—44 —



APIE AUTORIU / ABOUT THE AUTHOR

Julija Mazuolé baigé Komunikacijos bakalauro ir magistro studijas
Vilniaus universitete. Studijas tesé sociologijos doktorantiiroje Lietuvos so-
cialiniy moksly centro, Sociologijos institute, kuriame taip pat dirbo nuo
2020 iki 2023 mety. Julijos darbo patirtis jvairi ir dinamiska. DidZiausig pa-
tirtj ji igijo nevyriausybiniame sektoriuje dirbant su socialiai pazeidziamo-
mis grupémis, pagrindinj démesj skiriant motery problematikai. Nuo 2005
mety dirbo lygiy galimybiy ir motery jgalinimo srityse, igyvendinant mo-
tery ir vyry lygybe skatinancius projektus, motery verslumo skatinimo pro-
gramas, Svietéjiskas, kultirines ir socialines iniciatyvas. Nuo 2006 iki 2020
mety vadovavo motery nevyriausybinei organizacijai. Nuo 2020 mety Julija
ikairé smulkaus verslo jmone, teikia konsultacijas finansavimo planavimo,
paieskos ir gavimo klausimais verslo jmonéms ir vieSosioms jstaigoms. Taip
pat vykdo karybiskumo skatinimo ir taikomojo meno uzsiémimus bei pas-
kaitas jvairioms bendruomenéms.

Doktorantiiros studiju metu Julija Mazuolé parengé dvi mokslines pu-
blikacijas recenzuojamuose mokslo leidiniuose, aktyviai dalyvavo tarptau-
tinése ir nacionalinése mokslinése konferencijose, skaitant pranesimus ir
publikuojant pranesimy santraukas, prisidéjo prie nacionaliniy ir tarptau-
tiniy konferencijy organizavimo Sociologijos institute, parengé instituto lei-
diniy katalogavimo sistemos modelj, dalyvavo moksliniuose projektuose
,Seimos, nelygybés ir demografiniai procesai” ir ,, ACT project: Community
of Practice” bei gavo premija uz studijy rezultatus. Julija Mazuolé taip pat
vykdé mokslo sklaidos veikla, disertacijos tema kalbéjo LRT tinklalaidéje
,72 atspalviai” (2022), publikuotas interviu motery zZurnale ,,Mieloji” (2022),
dienrastyje ,Savaité” lietuviy kalba (2023) ir rusy kalba (2024).

Julija Mazuolé completed her Bachelor's and Master's degrees in
Communication at Vilnius University. She continued her studies in sociology
at the Lithuanian Social Science Center, Institute of Sociology, where she
also worked from 2020 to 2023. Julija’s work experience is diverse and
dynamic. She gained her greatest experience in the non-governmental sector,
working with socially vulnerable groups and focusing on women'’s issues.
Since 2005, she has worked in the field of equal opportunities and women’s

— 45—



empowerment, implementing projects promoting equality between women
and men, programs promoting women’s entrepreneurship, and educational,
cultural, and social initiatives. From 2006 to 2020, she headed a women’s
non-governmental organization. Since 2020, Julija has been running a small
business that provides consulting on financing planning, searching, and
obtaining for business, cultural, and social enterprises. She also conducts
creativity promotion and applied art classes for various communities.

During her doctoral studies, Julija Mazuolé prepared two scientific
publications in peer-reviewed scientific journals, actively participated in
international and national scientific conferences, read papers and published
abstracts of papers, contributed to the organization of international
conferences at the Institute of Sociology, prepared a model of the institute’s
publications cataloging system, participated in the scientific projects
“Family, Inequality and Demographic Processes” and “ACT project:
Community of Practice” and received a prize for her study results. Julija
Mazuolé also carried out science dissemination activities, spoke about
the topic of her dissertation in the LRT podcast “72 Shades” (2022), and
published an interview in the women’s magazine “Mieloji” (2022), in the
daily newspaper “Savaité” in Lithuanian (2023) and Russian (2024)

— 46—









